How to Read an Internet Reporter Report

Below is a screen capture of a Reporter Report, complete with explanations of key numbers. Please note that all
the numbers are based on the 2002 Fall MRI study, and that the projected numbers (000) are expressed in
thousands.

Base counts: in the MRI Fall 2002 Projected Count (000): projected to the
study weighted to Total ‘000, there full population, 46,006,000 Adults 18-
were 64,715,000 Adults 18-34 in the 34 have drank a Regular Cola Drink,
48 contiguous United States Not Diet in the Last 6 Months.
Percent Across: out of
EIE | E | Adults 18-34, 71.1%
1 Beverages drank Regular Cola
2 Regular Cola Drinks, Mot Diet Drinks, Not Diet in
a3 Drank in Last B Months Total Last 6 months.
4 Adults 18+
] Tatal 000 | Proj OO F Pct Do Index
B ross Percent Down: out of
7 | Total EDABEA 119291 K a8, 2 100 100 all the people who
8 [Adults 15-34 | B4715  4B00F 71, 1 385 122 | drank Regular Cola
9 |Adults 18-49 130165 84623 BS 70.9 112 | Drinks, Not Diet,
10 | Adults 25-54 120777 74669 61.6 B2.6 106 | 38 6% are Adults 18-
34.
“** Sign: If there is an asterisk Index: people who drank Regular Cola Drinks, Not Diet,
sign, that means the sample size is are (122-100=) 22% more likely than the general
less than 50 respondents and the population to be Adults 18-34; also, Adults 18-34 are
numbers are unstable and should 22% more likely than the general population to drink
not be used. Regular Cola Drinks, Not Diet.

How the Numbers are Derived

Pct. Across= 71.1 | The percent calculated by dividing the Proj ‘000 value in the row by the Total
‘000 value in the base column=46006/64715=71.1%.

Pct. Down= 38.6 | The percent calculated by dividing the Proj’ 000 value in the row by the Proj.
‘000 value in the base row=46006/119291=38.6%.

Index=122 | The percent calculated by dividing either the Pct. Across in the row by the Pct.
Across in the base row (71.1/58.2).




Internet Reporter

Report Volume Types

Media - Demos with Media (Individual/Type/Formats/Quintiles)
Magazine Qualitative — Magazine Qualitative

Magazine Cumulative — Magazine 4-lssue Reach & Frequency Cume
Product — Demos & Media against Product Categories

Target Reports

Media Reports (Demographics)
Head of Household
Homemaker/Principal Shopper
Household
Respondent
Spouse

Magazine Qualitative Reports
Magazine Cumulative Reports

Product Reports
Apparel/Accessories
Automotive
Automotive Aftermarket
Automotive Miscellaneous
Beverages
Candy/Sweets/Snacks
Electronics
Financial
Health & Beauty Aids
Home
Household Products Baby/Children
Household Products Food Products
Household Products — Non-Food Products
Household Products Pets
Insurance
Leisure/Sports
Personal Care
Personal ltems
Shopping
Tobacco
Travel
Trucks/ATV/Motorcycles




Accessing Reporter

1. Go to www.mriplus.com
2. Create a new account by clicking on “Register for a FREE Account”

MRI+ Announcements
All new DHTML interface speeds up
user experience and provides
additional viewing options.

Welcome to MRI+

Login Below:

Emuail: I— The leading database of key

magazine planning

Password: | resources.
The information link between

¥ planners and publishers.

New User?
Register for a FREE Account Site Browser Requirements:
Internet Explorer 5+

Forgot Your Password? Click Here. Netscape Navigator 6+
Opera 6+

Meed help? mriplus@mediamark.com.

©1999-2004 Mediamark Research Inc. A United Business Madia Company. All rights reserved.

3. Enter information:
' 2 MRI+ Registration - Microsoft Internet Expl

4

Register for MRI+

Fill out the form below for your FREE account.
* = Required Field

*First Name: I *Address: I
*Last Name: I *City: I
*lob Title: I *State: ISeIeci Cne ‘l
*Company: I *Zip: I
*Category: IACﬁdemicsfstudent d *Country: us -
Specify, if I— “Phone: I
Cther:

Fax: I
“Email: | Website URL: |
“Password: I I Flease e-mail me with updates and
) ) information about MRI+.
*Confirm: I (You may unsubscribe at anytime.)
Finish

SE

Register for MR+ I

=l

4. E-mail with a validation link will be sent to your e-mail account, which you
must click in order to get access to Reporter Data.

5. Once you are in the MRI+ website click on “Internet Reporter” for access.
MRI Information Systems

Mediamark Reporter I
Spring 2004 Media data is available.



http://www.mriplus.com/

Getting Started

1. Begin by choosing a Report Volume (ex. Fall 2002 Product) or Type in a

Keyword Search

2. Choose a Report (ex. Health and Beauty Aids)

Spring 2003 Media

Spring 2003 Magazine Qualitative
Spring 2003 Magazine Curmulative
Fall 7002 Product

Spring 2002 Product

Fall 2001 Product

Choose a Report Volume

Choose a Report

Apparel/Accessaries
Autormotive

Autornotive aftermarket
Autormotive Miscellaneous

Beverages
Candy/Sweets/Snacks
Electronics

Financial

Health & Beauty Aids

Horme LI
Or Search by Keyword

I Search I

3. A Report Window appears, automatically generating a Report based upon
the first Category, Base and Target in the lists.

Reporter

Adhesive Bandages

IMew Database Change Report
Category

Ailments/Remedies - Used prescrip
Asthma Relief Remedie
Athlete's Foot/Foot Care P
Bath/Shower Additives (Women
Blusher {(Wwormen)

Adults 184+
Men 15+
Waornen 154

Uszed in last & months Medium (2-3)
Used in last & months Light {0-1)

aftershave Lotion & Cologne For Men

Change
Category
, Base,
or
Target

Used in last & months Band-Aid Antibiotic
Uszed in last & months Band-aid Clear

Used in last & months Band-Aid Extra Large
Used in last & months Band-Aid Flexible Fabric

Options | Add to your reports

i

SN N N N N Ao Ny Yy Ny O O I3

Miew Summary Miew Report List Report bg out
Fall 2002 Product
Health & Beauty Aids
Printl
adhesive Bandages
Used in last 6 months Total
Base: Adults 18+
b Spreadsheet
Total Proj Pct
Stub ‘ooo ‘000 Across D
Total 204,964 117,499 100.0
Adults 15-34 64,715 35,267 30,0
Adults 15-43 130,165 71,772 611
......................................................................................................... Adults 25-54 120,777 66,601 G569
/ Age 15-24 27,099 14,774 12.6
Aige 25-34 37,615 20,495 174
fige 35-d4 44,983 25,054 21.3
fige 45-54 38,179 21,254 1&.1
fige 55-64 23,914 14,294 122
i fge 65+ 33,174 21,630 184
Men 98,305 50,424 429
| Men 18-34 31,990 15,082 12.8
Men 18-49 64,214 30,720 261

| il e— — =

4. To Change your Report:
a. Choose by clicking on a new Category
b. Choose by clicking on a new Base
c. Choose by clicking on a new Target

A Report i1s automatically generated with each change.

contains Demographic and Media variables in the Rows and Population
estimates across the Columns.

The Product report




Internet Reporter Options

5. To change variables in the Rows or Columns, click on the Options button.

An Options Window will appear.

43 MRI Reporter - Microsoft Internet Explorer — | =] > 23(‘;"2?3 )

Show Columns: Remove
Total '000 Proj '000 Pot Across Pct DDWI‘IA/W‘ﬂEX/ Remove
2 5 v 2 2

~

Sort
Sort by: [Unsorted 4 Report Rows Rows:
by Race: Black Add or
Media and Demo types: Race: Asian
All Media & Demos - Race: other <+ Rem(_)vg
Cermos Spanish speaking-English languagd Individua
Magazines Mediarmarkets: Top 5 |
Cagle Mediamarkets: MNext 6-10
Newspapers * Internet Quintile I
mh Add or * Internet Quintile II
* Quintiles R * Internet Quintile I11
Fadio <«— nNemove * Internet Quintile IY
T Types of * Internet Quintile
Mags-Airline Variable : Magazine Qu!nt!:e I (Heawy)
- ; ~ = Magazine Quintile II
Mags-Automotive —I * Magazine Quintile III
* Magazine Quintile IV ;I
Add]  Remowve * Indicates selected rows
ﬂalll Clear |
Modifty | Close |

6. Select or de-select Column variables by checking the boxes across the
top (ex. Total (000), Index, etc.)
7. Selecting or De-selecting Rows:
a. “Media and Demo Types” box contains data groups.

1. Select a row type — select by clicking (asterisk (*) will
appear next to title) and click the Add button. Asterisks are
automatically added to the individual rows.

11. De-Select a row type — click to de-select (asterisk is
removed) and click the Remove button. Asterisks are
automatically removed from the individual rows.

b. “Rows” box contains Individual rows.

i. Select an individual row - select by clicking on each row
title. Asterisks are automatically added to the individual
rows.

i1i. De-Select an individual row — click to de-select and the
asterisks are automatically removed.
8. Choose “Modify” to have any changes saved/accepted to Report. This will
automatically return you back to the Report Window.



Sorting

9. To Sort:

a. In the Report Window, click on one of the blue highlighted Columns
and the system will automatically sort that column in descending order.
Reporter
Irew Database Change Report Wiew Summary Miew Report List Log out
|i'E..E|ru:|.En:|E-_: Elaelgﬁ:ang? g;gg';?ilds Click on j
aftershave Lotion & Cologne For Men Blue
ailments/Remedies - Used prescription remedy for High' ighted
fsthrma Relief Remedies (Nonprescription) Adhesive Bandages I
Athlete's Foot/Foot Care Products Used in last & months Total Columns to
Bath/Shower additives (Wormen) Base: Adults 18+ Cnrt
Blusher ('"Warmen) j Spreadsheet
Base Total Proj Bct
Ztub ‘ooo ‘000 Across Dic
’MEH 18+ Tatal 204,964 117 499 100.0 §
Wornen 18+ Adults 18-34 64,715 35,267 30,0 5
- . Adults 18-49 130,165 71,772 611 &5
10. In the Options Window, use the Pull Down Menu to select a Column on
which to sort. Click on the Modify button and the report will in
descending order.
Show Calurnns: OptiOﬂS
Total ‘000 Proj '0 Window — [ross Pct Down Index
v * Sort ¥ v v
bo: [Orearied Pul ldown
Sort by: I nsorte 'I
Menu i’
Media an| ' retllts 18-34
= #* -
&1l Medi|Proj ‘000 N [ N
Demas |Pot Across Adults 25-34
Magazin|Poct Down Age 15-24
Cable |Index Age 25-34
MNewspapers Age 35-44
. Age 45-54
Cnline
- fge 55-64
Quintiles hme G54
Fadio a8
T men 18-34
Mags-Airli EBn Lo
ngz-n'urt'unrinme x| [Men18-43
Men 25-54
Warmen ;I
Add Femove * Indicates selected rows
Alll Clear
Madify | Close |




Saving or Downloading to Excel Reports

11. To Save: Click “Add to Your Reports” button.

12. To create a Spreadsheet: Click on the “Excel Spreadsheet” link.
13. To Print: Click on the “Print” button.

14. To View Saved Reports: Click on “View Report List” link.
a. Report Volume *“Magazine Cumulative” cannot be added to your Report

List.
15 — 14 - =
Rgpg-rte-r View Print
Saved \ Repor
Mew Database Change Report Miew Sy R?port Miew Report List t |t
Category List Product
Lip Care a H
Lipstick & Lip Gloss (Waomen) 2l Health & Beauty Aids -
Loose Face Powder (Wormen) Frint |
Mascara (Women) Mouthwash
Medicated Skin Cintrments — uUsed in last & months | 13 — Download
Medicated Throat Remedies Base: Adults 13+ report to
Spreadshest | Microsoft
Base Stub Tatal '0 u:ru| U:IU ForRTross Foroiown Index
Adults 18-34 64,715 4,516 24.8 7.0 ]
Men 18+ Adults 15-49 130,165 9,393 51.6 7.2 a1
Wornen 16+ Adults 25-54 120,777 9,485 52.1 7.9 &8s
Target ) ) ) ) )
Used in last & months Colgate Fluarigard : iz | than 50,
Used in last & months Green Mint 12 — Save E2 1= fess Hhan
Used in last & months Lavaris 1212509 PM =
Used in last & months Listerine Crellow) RePorF by 12:25:09 PM
Used in last & months Listerine Cool Mint (Blue) Clicki ng on Add
Used in last & months Listermint to your reports
Used in last & months Rembrandt button
Used in last & months Scope Original (Green) /

Options I Add to vour reports |




Standard Internet Reporter Reports

15. The Main Report screen has a link to standard product category
reports. Click on the View Summary link to view product category only
reports.

Reporter 16 — View
4 | Summary Report

Mew Database Change Report Wiew Sumrmmary (PrOdUCt Log out
Category Fall z0¢ Categories Only)

Lip Care =l Health

Linsticl & 1in Sl Ffmrnen’ "

Fall 2002 Product Summary

A cocessones: Costume Jewelry

A ccessones: Fine Jewelry

A ccessonies: W atches

Alcohol: Beer, Domestic, Low Calone

| Alcohel: Beerdffle, Domestic, Fopular
Alcohol: Beerffle, Domestic, Fremium
|Alcohel: Beerdffle, Dlomestc, Eegular
|Alcohel: BeerfAle, Domestic, Super Premium
|Alcohel: Beerdfble, Tmported

Alcohol: Beer, Low/ o Alcohol

|Alcohol: Beerfdlde, Total

| Alcohol: Bourbon

| Alcohel: Brands

| Alcohel: Canadian Whisloy

| Alcohel: Champasne, Cold Thaclk & Sparkhne "AWines
| Alcohel: Clognac

Alcohel: Cordials & Taqueurs

A lcohol: Ghin

| Alcohol: Tnish "Ahisleew

| Alcohol: Balt Taquor

Ao ohol: Ilizzed Dininles

| Alcohel: Thszed Dininles, Prepared “WAWhith Taquor
| Alcohel: hsed Dirinles, Prepared WWithout Taqueor
Alcohel: Port, Sherry & Dessert Wines

A lcohol: Fum

Alcohol: Fve or Blended WWhislcew

B MRT Roporter - Microsolt Inbernak Explorar i
Fall 2002 Product Summary
Bacle =
Aloohol: BeerSale, Domestic, FPremiuam
Ease: aAdults (Zz042, 9543, 000)
ALL SIHALRE SIHALRE WFOT
777777777777 OF oOF s
oo = T WST TSERS WOLTTHE Ir
roc=sl Drank in Last & Months 45101 22 .5 6175
rands:
EBEudweiser 24790 1= .1 I=Z207 5.9 53 .4
Eud Drwy 1620 -5 is0 =2 .3 2.6
Eud ITce 703 1.5 =5 5.4 3.5
Coors Extra Gold 1319 -5 1931 i.9 1.5
Coors—Original 6751 3.3 91z .5 S.2
Tcehou=se =Z2971 1.4 337 4 .3 zZ.9
Leinenkugel=s 1675 = =27 Z .3 =
Michelokh Mobher Bock Z0z=2 1.0 223 Z .2 Z .2
Michelokh Golden Draft 1508 -7 1aa Z .2 -2
Miller Genuine Draft 2382 G .5 135 13 .65 2.2
Mill=er High Life 5173 .0 ara= 2.0 S.0
Dlad Stwle c03 -3 105 -2 1.1 —]
Fete'=s Wiclked 1eoo -8 267 Z .3 -3
Red Dog zZ0os1 i.0 267 3.0 1.3
Red Hook 1017 -5 135 i.5 -z
Shiner EBocolk 1135 -5 1Sz i.7 1.3
Stcroh'= a9 -= (3= -7 - <%
Flasses s Last 7 Davs
L Mone 17705 S.6 2473
L a1 A3 63 =2 .2 613 -
<l | v
Printl Close I




Notes

IT your Internet Reporter session is inactive for 20 minutes or longer,
you must log on again.
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